AgeNation
Solutions For People
Who Weren’t Born Yesterday

Present

Ageless Living

A Ten Part PBS Television Series plus Live Event Benefits at The KiMo and the Lensic Theaters

A Dynamic, Multi-Platform
Opportunity for Production Sponsors
& Underwriters who are Committed
to Supporting and Reaching
The Fastest Growing
Audience in the World

The Premise
AgeNation in collaboration with Empower
New Mexico, The High Performance Life
and PBS New Mexico is pleased to announce
Ageless Living, an innovative combination of
live theatrical events and Ten-Part PBS television
specials designed to bring information,
education, inspiration, engagement and
solutions on topics of critical importance to
“people who weren’t born yesterday” (Older
GenXers, Boomers and Elders) and younger
generations who are now inheriting the future.

The series will launch in March 2018 at The KiMo
Theater in Albuquerque and in June at The Lensic
Performing Arts Center in Santa Fe, New Mexico.
Ten leading, best-selling authors, whom we call
Wisdom Keepers, will each present an engaging,
interactive program that will be recorded before
a live audience and then presented as one of ten
– One Hour Ageless Living Television Specials to
PBS audiences.

The PBS Broadcast
Ageless Living will be produced with
the support of New Mexico PBS as
the Presenting Station, one of the 5
uplink stations in the PBS Network
and distributed by New Mexico PBS in
partnership with Westlink via satellite to
the 170 stations in the PBS Network.
Charitable Contributions

“

A portion of the proceeds from each of
the live events from the PBS Television
Series will be donated to charities that
support vulnerable elders and contribute
to redefining what it means to live
consciously and age wisely in these times.
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We recognize the valuable
work being performed by
public and private sector
organizations like AgeNation who is dedicated to
providing solutions to the
most pressing challenges
and important opportunities facing our citizens.”
— Governor Susana Martinez
State of New Mexico

Sponsorship Opportunities
Category-exclusive Production Sponsorship opportunities are available to leading organizations and
to private donors who are committed to supporting
the fastest growing and most influential audience in
the world.
Some Benefits
l

Logo and branding in all advertising, marketing,
social media, internet and Public Relations materials for both live events, on-stage sponsor credits
and announcements.

l

On-site logo/ branding signage.

l

On-site information and product/services
booths.

l

Showing of sponsor video on-stage

l

Sponsorship credit for the VIP Author Receptions

l

Blocks of VIP tickets to the live events

l

Logo/Branding inclusion in Ageless Living Digital
Library and other ancillary products.

Television Credits

“

Production Sponsors will also receive Credits
in 60 Minute PBS Television Programs in the
Ageless Living Series that will, depending on
sponsorship level, be distributed to 170 PBS
stations and also offered as ‘evergreen’ productions to be used by local stations in their annual fund/donor drives. Where desired, Sponsors can also participate in the underwriting
and presentation of the 2018 AgeNation Life
Achievement Awards. (See Page 11 For Summary of possible Sponsor Benefits)
All this and more at less than 15% of traditional costs!
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Communication leads
to community,
that is, to understanding, intimacy
and mutual valuing.” — Rollo May

“

Tonight’s gala event
supports the critical
work of AgeNation an
organization
dedicated to
improving the lives of
elders . . .”
— Senator Tom Udall

Connect with a World Wide Audience

The Fastest Growing and Most Affluent

The Ageless Living Series also provides Production
Partners and Underwriters with an integrated,
media platform to reach the fastest growing
audience in the country.
Market Penetration
The Ageless Living Live Events Programs will
capitalize on both print & digital versions of a
number of long-lead and weekly magazines and
daily newspapers, most notably The Albuquerque
Journal and The Santa Fe New Mexican, Radio,
both public and private stations in ABQ and Santa
Fe, and comprehensive internet and social media
campaigns.
The Ageless Living PBS Television Series- 10 – 60
Minute Specials will premiere on New Mexico
PBS, one of the 10 most watched PBS stations
in the country. Each television special will reach
700,000 households and approximately 1,680,000
potential viewers in New Mexico via on-air, cable
and satellite.

Westlink via satellite to the PBS station. Together
these stations cover approximately 98% of viewing
audience in the country.
A Few More Facts About PBS
l

Each year 82% of US Households and 200
million people watch PBS.

l

Each month100 million people watch their
local PBS Station.

l PBS primetime household audience is

significantly larger than many commercial
stations. (156% larger than A&E, 138 % larger
than TLC, 123% larger than Bravo, 53% larger
than Discovery).
l

PBS Ranked #1 in Public Trust among all
nationally known institutions.

New Mexico PBS, will also serve as the distributor
of The Ageless Living series in association with
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Capitalize on the Demographic Revolution
l

The 50-plus audience is currently 100 million strong and will eventually represent
approximately 50% of the US population.

l

Boomers control 70% of all disposable income and 50% of all discretionary spending.

l

They spend $750 billion annually, 164 billion on health care, 79 billion on new car
purchases, 75 Billion on Health Insurance and $157 billion on leisure travel.

l

They purchase 41% of all personal care products and 35% of all new apparel.

l

Boomers are the fastest growing consumer segment on the Internet.

l

Boomers and Elders spend an average of $7 billion online annually.

l

43% of online traﬃc is generated by Boomers.

l

Boomers purchase 42% of online travel and 80% of luxury travel.

l

91% rely on email as the primary means of daily communication.

l

66% send text messages and 37% access the Internet with their
mobile devices.

l Fastest growing social media audience segment.
l

In the U.S. alone, there are 10,000 Boomers who turn 65 daily.

l

Over the next two decades, they will oversee the largest transfer
of wealth estimated at $8.4 trillion in the history of the world.

This is only the beginning. There are over 160 million younger Americans
and more than 3 billion older world citizens who will also soon be
impacted by this dawning revolution.
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The Ageless Living PBS Television and Live Event Series

“

The Ageless Living Series will launch with two special
one evening and one day events March 16-17 and
June 16-17. Each will feature 5 speakers as well as a
special celebrity host. Five television specials will be
recorded live at each event in collaboration with New
Mexico PBS, Station KNME – TV in Albuquerque.

high performance strategies and paths. All designed
to empower millions of people who, in these times,
must become more self-reliant and pro-active in
support of their own well-being.

Why Ageless Living

l Engage in meaningful, transformative learning
experiences

Beloved comedian, George Burns, said it best as he
was approaching is 100th birthday. “Young…old…
Just words.” And we agree. During this time of
demographic revolution when approximately 50% of
our population in the U.S. and in almost every other
industrialized nation will be over 50 years of age, at
the same time, for the first time in history, it is time
to move beyond the misperceptions and erroneous
beliefs about aging. Time to remember that no matter
how old we are, it is never too soon or too late to live
our dreams, share the wealth of our experience, and
move beyond limited beliefs about human potential
to live healthy, meaningful and productive lives.
Tangible Educational Benefits
This series will provide tangible benefits, opportunities
for immersive, experiential learning, inspiration and
practical strategies on topics of critical importance
in these times – health and wellness, longevity,
lifestyles, careers, relationships, creativity, finance,
civic engagement, sustainability, nutrition and diet,

Other Audience Benefits

l Reconnect with a greater sense of meaning and
purpose

The Cappannellis (cofounders of AgeNation)
are the real deal. Their
work with thousands of
individuals and world
class organizations gets
to the heart of the
matter.”
— Melina Bellows | Writer
for O and The Washingtonian

l Connect more deeply with their creativity
l Celebrate the wisdom of the elders
l Honor their own experience
l Learn to live more fully and joyfully in the
present
l Examine new ways to remain relevant and
contribute to the future
l Better prepare for the future
l Leave a meaningful legacy
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“

Featured Best-Selling Authors/Wisdom Keepers
The Wisdom Keepers featured in the first season of The Ageless Living Series represent an
inspiring and talented group of thought leaders and best-selling authors. They are coming
together to inform, educate, empower and share practical solutions for people in the second half of life and younger people who are inheriting the future.

Some of The Participating Wisdom Keepers in Season One
Jean Houston – Best-Selling Author, Scholar, One of the True Visionary Thinkers of Our Time
Dr. Larry Dossey – Best-Selling Author- Physician, Expert on The Role of Mind in Health
Joan Borysenko – Best-Selling Author, Mind/Body/Spirit Expert
Caroline Myss – Best-Selling Author, Expert on Consciousness, Spirituality & Energy Healing
Andrew Harvey – Best-Selling Author, Poet, Teacher, Mystic, Founder of Sacred Activism
Thomas Moore – Best-Selling Author, Psychotherapist, former monk,
Barbara Marx Hubbard – Best-selling Author, Visionary, Evolutionary thinker
Gay & Katie Hendrix – Best-Selling Authors and Two Leading Experts on Relationships
George & Sedena Cappannelli – Best-Selling Authors, Experts on Aging & AgeNation Founders
Master Mingtong Gu - Internationally Renowned Master of Wisdom Healing Qigong
Joseph Gagnon - High Performance Athlete and Inspirational Author & Change Expert
Potential Series Hosts — Shirley MacLaine, Ali MacGraw and Alan Alda

Additional Featured Speakers/Wisdom Keepers
The following Wisdom Keepers currently being considered as featured speakers for a third Ageless Living Event in September of 2018 that will add 5 Additional PBS Specials to Season One
include: Jane Fonda, Gregg Braden, Roshi Joan Halifax, Dr. Atul Gawande, Marianne Williamson, Lynne Twist, Mark Nepo, Byron Katie, Fr. Richard Rohr, Dr. Brian Weiss, David Suzuki, Dr. Bill
Thomas, Dr. Christiane Northrup, and Reverend Michael Beckwith.
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I did not want to miss
this opportunity to celebrate the work AgeNation is doing that assists
individuals 50 and older
as well as those who will
soon enter this demographic.”
— Kathleen Sebelius,
Former U.S. Secretary of
Health and Human Services

About The Host Organizations
AgeNation’s mission is to inspire
hearts and minds and enrich the
lives of people in the second half
of life, younger people who are inheriting the future, and the organizations that serve them. Through
best-selling books, radio, television,
live and digital conferences, retreats and educational courses that
help redefine what it means to live
consciously and age wisely and to
live the lives we were born to live.
George and Sedena Cappannelli are co-founders of AgeNation
and Empower New Mexico and coproducers of Ageless Living. They
are award-winning authors and
experts on societal, organizational
and individual change. George is
also an Emmy Award winning television producer/direction. Sedena
is a film, television and theatrical
actress and producer.

Empower New Mexico’s Mission. As a 501C3 non-profit, Empower NM is dedicated to advancing innovative strategies and
partnerships that offer solutions to
some of our most critical challenges resulting from the demographic
revolution that will soon see 50% of
our population over 50 for the first
time in history. Empower creates
open public forums, cross-generational dialogues educational and
entertainment programs that raise
both awareness and funds to support vulnerable sections of our aging population.
An essential part of Empower NM’s
mission is also to weave together
unique collaborations between
private and public sector organizations and agencies to maximize resources, create new funding strategies and create new strategies to
serve long term needs.

The High Performance Life’s
Mission is to bring together a series of new and innovative products, services and programs designed to enhance life, learning and
fitness with the aim of supporting
individuals to move past limiting
beliefs and, as a result, improve human potential and performance
and personal fulfullment.
Joseph Gagnon, founder of The
High Performance Life and Associate Producer of Ageless Living is
a highy successful entrepreneur,
innovator, transformative executive, high performance athlete, author and blogger. Dana Walden,
creative director of the High Performance Life and also Associate
Producer of Ageless Living is an internationally acclaimed composer,
performer, producer and director.
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“

Real answers for
individuals and a worldin crisis.”
— Radio-T V Interview Report

About The Outstanding Live Performance Venues
The KiMo Theater in Albuquerque and The
Lensic Performing Arts Center in Santa Fe
are two of the premier performance venues
in the Southwestern United States. They also
have the distinction of being designed by the
same architect and therefore offer many of the
same unique and beautiful design features.

The Lensic Performing Arts Center In Santa Fe
840 Seat Capacity

The KiMo Theater In Albuquerque
680 Seat Capacity
Pueblo Deco was a flamboyant, architectural
style that fused the spirit of the Native American cultures of the Southwest with the exuberance of Art Deco.
Native American motifs appeared in only a
handful of theaters; of those few, the KiMo is
one of the best.

Built in 1931, The Lensic is more than a theater to
the people of Santa Fe. For most of the 20th century, The Lensic was a place for a first kiss in the
balcony, a grand silver screen in the midst of the
Depression, a vaudeville venue where the community could see the singers, actors, dancers, and
comedians of the day. It was, and continues to be
a place where magic happens.
The Lensic is now home to more than 200 premier events each year.
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2018 Ageless Living Sponsorship Benefits Recap
Benefits depend on level of sponsorship

Sponsor Benefits
l Category Exclusivity
l Sponsorship Identification Across All Platforms
l Logo and Branding In All Advertising, Marketing and Public Relations
l Production Sponsorship Credit in 10 – 60 Minute PBS Specials –
Local, Regional, National
l Brand Exposure For Live Event Productions At The KiMo and The Lensic
l Logo & Brand Exposure in all local marketing
l Credit For VIP Receptions
l Live Event Banner and Signage
l On-stage announcements
l Organizational Video Played at Live Events
l Inclusion in all internet and social media campaigns
l Sponsor Participation In Presentation of Annual AgeNation
Life Achievement Awards
l VIP Blocks of Tickets To Live Events
l Audience Reach – New Mexico – 1.6 million
l Audience Reach – Nationally 82% of US Household – 200 million people annually.
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“

Contact

The Ageless Living Series presents an ideal vehicle for

select Partners to position themselves as the market and
Profound, compassionate thought leaders in their product or service category to the
and deeply useful, Do Not fastest growing audience in the world.

Go Quietly is a guide to
the genius and capacities
inherent in the second
half of life,”
— Jean Houston, Author

The Ageless Living Series offers a unique combination of
national branding and content delivery providing underwriters and
sponsors with opportunities to invest in their customers’ well being,
fortify relationships with this increasingly dominant market segment,
and carve out the marketing and public relations pathways vital to
succeeding in this quickly advancing new demographic reality.

To Explore Additional Underwriting &
Sponsorship Options, Please Contact:
Sedena C. Cappannelli, Co-Founder and Executive VP
505-470-6295 | sedena@agenation.com
George Cappannelli, Co-Founder and President
602-339-3777 | george@agenation.com
Joseph Gagnon – The High Performance Life Founder
914.224.3112 | jgagnon232@gmail.com
Dana Walden – The High Performance Life
310-430-9831 | danagwalden@gmail.com
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